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CHICKEN & SEAFOOD

4.8% or 94,445 of WPB DMA Adults 18 or older Used BUD'S CHICKEN & SEAFOOD One or More Times past 30 d
Typical Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times past 30 days are 55.8
years old (4.5% older than average) and have a $89,371 (20.3% lower than average) annual household...

@ Percent of Market: Adults 18 or older R‘Gender of Target vs. Market: Adults 18 or older
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Quick service restaurants used past 30 days: Bud's Chicken & Seafood

._u- HHI of Target vs. Market:

<$35K HHI
$35K-$50K HHI s
$50K-$75K HHI
$75K-$100K HHI
$100K-$150K HHI
$150K-$250K HHI

$250K+ HHI

Avg HHI:

ays.



DUFEY§

5.9% or 116,452 of WPB DMA Adults 18 or older Used DUFFY'S SPORTS GRILL One or More Times past 30 days.
wpn Typical Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30 days are 61.7 years
old (15.6% older than average) and have a $132,839 (18.5% higher than average) annual household income.

@ Percent of Market: Adults 18 or older R‘Gender of Target vs. Market: Adults 18 or older
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Sit-down restaurants used past 30 days: Duffy's
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4.2% or 83,277 of WPB DMA Adults 18 or older Used MILLER'S ALE HOUSE One or More Times past 30 days.
Typical Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30 days are 58.3 years
old (9.1% older than average) and have a $108,161 (3.5% lower than average) annual household income.
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Avg HHI: $112,093

Sit-down restaurants used past 30 days: Ale House
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CITRUS MARINATED CHICKEN
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5.4% or 106,403 of WPB DMA Adults 18 or older Used POLLO TROPICAL One or More Times past 30 days.
Typical Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days are 46.7 years old
(12.4% younger than average) and have a $118,204 (5.5% higher than average) annual household income.

@ Percent of Market: Adults 18 or older R‘Gender of Target vs. Market: Adults 18 or older
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Quick service restaurants used past 30 days: Pollo Tropical
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2.8% or 55,310 of WPB DMA Adults 18 or older Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times.|.
Typical Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times past 30 days
are 59.2 years old (10.9% older than average) and have a $143,628 (28.1% higher than average) annual...

@ Percent of Market: Adults 18 or older R‘Gender of Target vs. Market: Adults 18 or older
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Sit-down restaurants used past 30 days: Too Jay's
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4.8% or 94,445 of WPB DMA Adults 18 or older Used BUD'S CHICKEN & SEAFOOD One or More Times past..

Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times past 30 days are 31.6%
less likely to be a college graduate, 2.4% more likely to work full-time, 25.% less likely to be married,
16.7% less likely to be a parent of 1 or more children u
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Quick service restaurants used past 30 days: Bud's Chicken & Seafood
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| SPORTS GRILL |

Y= WPB

5.9% or 116,452 of WPB DMA Adults 18 or older Used DUFFY'S SPORTS GRILL One or More Times past 30...
Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30 days are 54.7% more
likely to be a college graduate, 22.6% more likely to work full-time, 44.5% more likely to be married,

31.5% less likely to be a parent of 1 or more children un

iy
‘ ‘% Education Levels: Adults 18 or older

Some High School or Less (not graduate) .0 22%8%

High School Graduate (12th grade or
GED)

Some College Credit (no degree)
Associate's Degree (AA, AS, etc.)
College Graduate (4 year college)

Postgraduate Degree

% who Used DUFFY'S SPORTS GRILL One or More Times past 30 days

=WPB

Employed Full-Time or Part-Time
Employed Full-Time (35 hours or more)
Employed Part-Time (less than 35 hours)
White Collar

Blue Collar

Work From Home (most of the time or always) E

# who Used DUFFY'S SPORTS GRILL One or More Times past 30 days

EWPB

9.
O Marital Status: Adults 18 or older

Single, Never Married

Married
Legally Separated | ‘1’:::
Divorced 7%
Widowed l 467:;
LGBTQ# (net) 2-3;9;%

= who Used DUFFY'S SPORTS GRILL One or More Times past 30 days

=WPB

Top-20 Occupations: Adults 18 or older

/ ffﬁ & f g
ﬁ" y.e’f €7 f
Ve

<
= who Used DUFFY'S SPORTS GRILL One or

itsnar fo

WPB rb rou
All Graphs and HBIAI Data Mode ing Copyng"}x 8

Entrepreneurs/Government Workers

10.9%
62% 4% 7.6% a7 S5 5.5%
small Business Self-Employed Government
Owner Workers

43%
1% 9% ,ama 7 >
h = i h 0. A ﬂ o7-3% “““" M’s"m‘ n.mé"”‘ u.md“" o.mlw" nmﬂ“‘

‘,s’@ & -#3‘(& F \,é @a"‘ ‘;fp *\J'f & dé*
& & R A A
4“‘ vy"‘ ‘Fa & g\# &
A P AV
&5‘ ™
e #‘y
More Times past 30 days =WPB

125-Jul26 ual Intab 167
Tf{at Connecrsc.l LLC. All rights reserved.

Sit-down restaurants used past 30 days: Duffy's
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4.2% or 83,277 of WPB DMA Adults 18 or older Used MILLER'S ALE HOUSE One or More Times past 30 days

Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30 days are .6% more likely
to be a college graduate, 1.2% more likely to work full-time, 7.8% more likely to be married, 18.4% less

likely to be a parent of 1 or more children under 18
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Sit-down restaurants used past 30 days: Ale House
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CITRUS MARINATED CHICKEN

5.4% or 106,403 of WPB DMA Adults 18 or older Used POLLO TROPICAL One or More Times past 30 days.
Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days are 3.5% more likely to
be a college graduate, 45.4% more likely to work full-time, 14.6% more likely to be married, 53.7% more
likely to be a parent of 1 or more children under 18.
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‘ - 2.8% or 55,310 of WPB DMA Adults 18 or older Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More...

i J r)r) Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times past 30 days are

J JJ || | 65.4% more likely to be a college graduate, 22.9% more likely to work full-time, 38.4% more likely to be
married, 68.1% less likely to be a parent of 1 or more

- TOOJAY"S

OELI + RAKEAY + AEGTAURANT
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Sit-down restaurants used past 30 days: Too Jay's



4.8% or 94,445 of WPB DMA Adults 18 or older Used BUD'S CHICKEN & SEAFOOD One or More Times past
Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times past 30 days are 16.8% less

likely to own their home, 11.6% more likely to own a lower valued home, 14.% more likely to have a
single-family home, 5.3% less likely to have a dog.
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CHICKEN & SEAFOOD

m Own/Rent/Other:Adults 18 or older MEM Type of Home:Adults 18 or older ‘&rPets in Home:Adults 18 or older
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DUFEYY

single-family home, 3.2% less likely to have a dog.

5.9% or 116,452 of WPB DMA Adults 18 or older Used DUFFY'S SPORTS GRILL One or More Times past 30 d

Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30 days are 20.2% more
likely to own their home, 21.8% more likely to own a higher valued home, 18.8% more likely to have a
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4.2% or 83,277 of WPB DMA Adults 18 or older Used MILLER'S ALE HOUSE One or More Times past 30 days.
Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30 days are 24.3% more likely
to own their home, 15.5% more likely to own a higher valued home, 14.1% more likely to have a single-

family home, 30.4% more likely to have a dog.
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5.4% or 106,403 of WPB DMA Adults 18 or older Used POLLO TROPICAL One or More Times past 30 days.
Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days are 3.5% more likely to

pO“OiI'OPICﬂI wpn own their home, 10.% more likely to own a lower valued home, 11.2% less likely to have a single-family

CITRUS MARINATED CHICKEN home, 2.2% more likely to have a dog.
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2.8% or 55,310 of WPB DMA Adults 18 or older Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times...
Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times past 30 days are
27.1% more likely to own their home, 30.1% more likely to own a higher valued home, 27.7% more likely

to have a single-family home, 6.8% more likely to have a d

TOOJAY'S

BELI + BARNAY - RESTAURANT

Pets in Home:Adults 18 or older
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4.8% or 94,445 of WPB DMA Adults 18 or older Used BUD'S CHICKEN & SEAFOOD One or More Times past 30..
Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times past 30 days are 16.7% more
e & SEATGOD likely to look up D-I-Y advice online, 15.6% more likely to always vote in local elections, 41.6% less likely to
belong to a gym, .5% less likely to fly dome
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belong to a gym, 14.9% more likely to fly domes

5.9% or 116,452 of WPB DMA Adults 18 or older Used DUFFY'S SPORTS GRILL One or More Times past 30 days.
Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30 days are 15.7% more likely
to look up D-I-Y advice online, 36.3% more likely to always vote in local elections, 29.5% more likely to

Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older
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MILLER'S
ALE-HOUSE

4.2% or 83,277 of WPB DMA Adults 18 or older Used MILLER'S ALE HOUSE One or More Times past 30 days.
Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30 days are 24.2% more likely

to look up D-I-Y advice online, 3.5% more likely to always vote in local elections, 50.4% more likely to
belong to a gym, 5.2% more likely to fly domestic
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Polloropical

CITRUS MARINATED CHICKEN

5.4% or 106,403 of WPB DMA Adults 18 or older Used POLLO TROPICAL One or More Times past 30 days.
Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days are 1.7% less likely to look
up D-I-Y advice online, 22.6% less likely to always vote in local elections, 38.4% more likely to belong to a
gym, 13.4% more likely to fly domestic pas
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2.8% or 55,310 of WPB DMA Adults 18 or older Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More...
Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times past 30 days are .2%
more likely to look up D-I-Y advice online, 17.7% more likely to always vote in local elections, 8.5% more
likely to belong to a gym, 11.2% more likely to f

OELI « BAKEAY + RESTAURANT
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CHICKEN & SEAFOOD

Past 30-days QSR Users: Adults 18 or older
;‘, . IH {ime Io.s%
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4.8% or 94,445 of WPB DMA Adults 18 or older Used BUD'S CHICKEN & SEAFOOD One or More Times past 30 days.
Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times past 30 days are 25.8% more
likely to use QSRs past mo., 9.6% more likely to use Sit-Down Restaurants past mo., 12.2% more likely to use

Casinos past yr., 23.6% more likely to smoke cig
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Top-10 Cuisines: Adults 18 or older
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

Vape
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SPORTS GRILL

Past 30-days QSR Users: Adults 18 or older
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5.9% or 116,452 of WPB DMA Adults 18 or older Used DUFFY'S SPORTS GRILL One or More Times past 30 days.

Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Ti

to use QSRs past mo., 38.6% more likely to use Sit-Down Restaurants past mo., 89.7% more likely to use

Casinos past yr., 32.6% less likely to smoke cigar

mes past 30 days are 13.1% more likely

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

%

10times or more

H 2time -am
3 ime: | T
sume: [T ———
& itiinas

474,609

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

bibhkiLs.

Chiness  Paza  Malan  Mexican Steskhouse Coffee  Wings/ Upscale  Bagel/  Seafood
Mouse | murgers Donut/
Coffee Bar sports Bar

= who Used DUFFY'S SPORTS GRILL One or More Times past 30 days =wps

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used DUFFY'S SPORTS GRILL One or More Times... BT30S  23.4%

[ 422,952 21.4%

# who Used DUFFY'S SPORTS GRILL One or More Times past 30 days WPB = who Used DUFFY'S SPORTS GRILL One or More Times past 30 days u'WPB
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R ant Users:  Avg. Monthly Sit-Down Re ant Meals:
89.9% 79.5%
200.% 72.1%
e R e [
0.004 | oo
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
tguor stot machines S 2
Any Type o Sawr Upscal Rustaurant
e bl Cames (cipe, o, )
Imported Beer Bar / Nightclub
Domestic Light Beer Stage Show / Concert

Domestic Regular Beer - v
Microbrew / Craft Beer m 15.5% '
= who Used DUFFY'S SPORTS GRILL One or More Times past 30 days =WPB

DMA Scarborough R2 2026: Aug25-1ul26 Qual Intab

Sports Betting

Spa

31.5%

Casinos visited past 12 months: Yes
uWPB

Other Gambling

m who Used DUFFY'S SPORTS GRILL One or More Times past 30 days
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Sit-down restaurants used past 30 days: Duffy's

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

# who Used DUFFY'S SPORTS GRILL One or More Times past 30 days WPE



4.2% or 83,277 of WPB DMA Adults 18 or older Used MILLER'S ALE HOUSE One or More Times past 30 days.
Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30 days are .4% more likely to
use QSRs past mo., 38.6% more likely to use Sit-Down Restaurants past mo., 88.2% more likely to use

Casinos past yr., 53.8% less likely to smoke cigarette

Past 30-days QSR Users: Adults 18 or older

& ’ : lhﬂ th:r::

3 times

4 times
5 times
6 - 9times

10times or more

lMloUsedMLLER‘SALEHOUSEOn:mMouﬁnwspmaudm =WPB
Total Monthly QSR Users: Avg. Monthly QSR Meals:
79.8%

e N

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

3 times
4 times
5times
6-9times

10times or more
= who Used MILLER'S ALE HOUSE One or More Times past 30 days = WPB
Total Monthly Sit-Down R ant Users:  Avg. Monthly Sit-Down Re
100.0% 72.1%

ant Meals:

Drank Past 30-days: Adults 18 or older
tguor
Any Type of eer
wine

KoL o
Bceiadi N

Domestic Regular Beer - v
Microbrew / Craft Beer o '
= who Used MILLER'S ALE HOUSE One or More Times past 30 days =WPB

Scarborough R2 2026: Aug25-1ul26

Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Tk

Chiness  Paza  Malan  Mexican Steskhouse Coffee  Wings/ Upscale  Bagel/  Seafood
Mouse | murgers Do/
Coffee Bar sports Bar

= who Used MILLER'S ALE HOUSE One or More Times past 30 days =wpa

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used MILLER'S ALE HOUSE One or More Times... [G)STO NN  23.4%

[ 422,952 21.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

439,277 22.2%
11 5%

Upscale Restaurant

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

Sports Betting -4
31.5%
Spa % =

Other Gambling

Casinos visited past 12 months: Yes
w who Used MILLER'S ALE HOUSE One or More Times past 30 days = WPB
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Sit-down restaurants used past 30 days: Ale House

Used Past 30-days: Adults 18 or older
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Marijuana / Cannabis Cigarettes

* who Used MILLER'S ALE HOUSE One or More Times past 30 days "WPB



Polmpicar

CITRUS MARINATED CHICKEN

Past 30-days QSR Users: Adults 18 or older

i . IH 1 time
T

2 times

3 times

4 times

5 times

6 - 9times

10times or more

= who Used POLLO TROPICAL One or More Times past 30 days

=WPE

Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 20.5%
e —
| 1570001 |

5.4% or 106,403 of WPB DMA Adults 18 or older Used POLLO TROPICAL One or More Times past 30 days.
Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days are 25.8% more likely to use
QSRs past mo., 23.2% more likely to use Sit-Down Restaurants past mo., 25.6% more likely to use Casinos

past yr., 8.7% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

%

H 2time M
3 times 11.1%
sumes [ ——
it

10times or more
= who Used POLLO TROPICAL One or More Times past 30 days

Total Monthly Sit-Down R hly Sit-Down R
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Drank Past 30-days: Adults 18 or older
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z 34.2%

Liquor
Any Type of Beer

Wine

552,144 27.9%

Imported Beer

Domestic Light Beer

6.0%
5.0%

Domastic Ragular Besr - V¥
Microbrew / Craft Beer '
# who Used POLLO TROPICAL One or More Times past 30 days =WpPB
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Chiness  Paza  Malan  Mexican Steskhouse Coffee  Wings/ Upscale  Bagel/  Seafood
Mouse | murgers Donut/
Coffee Bar sports Bar

=who Used POLLO TROPICAL One or More Times past 30 days mwes

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used POLLO TROPICAL One or More Times past 30... 39,2%

[ 422,952 21.4%

Activities: Adults 18 or older

Casino

Past 12 months

Slot Machines

Upscale Restaurant

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Stage Show / Concert
Sports Betting

Spa

Other Gambling m .

m who Used POLLO TROPICAL One or More Times past 30 days

Casinos visited past 12 months: Yes
= \WPB
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Quick service restaurants used past 30 days: Pollo Tropical

Used Past 30-days: Adults 18 or older
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Marijuana / Cannabis Cigarettes

Vape

# who Used POLLO TROPICAL One or More Times past 30 days mWPB



DELL - BAREAY

L RESTAURANT

Past 30-days QSR Users: Adults 18 or older

. lI . 1time

%
2 times

3 times

4 times

5 times

6 - 9times

10times or more

2.8% or 55,310 of WPB DMA Adults 18 or older Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times
Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times past 30 days are 20.%
more likely to use QSRs past mo., 38.6% more likely to use Sit-Down Restaurants past mo., 22.2% more

likely to use Casinos past yr., 24.2% more likely to s
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Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R ant Users:  Avg. Monthly Sit-Down Re ant Meals:
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i .

72,1%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Light Beer
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Microbrew / Craft Beer
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Past 12 months
Slot Machines

Upscale Restaurant

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

Sports Betting

Other Gambling

w who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times past 30 days

H

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

ihkkﬁkhlhl

Chiness  Paza  Malan  Mexican Steskhouse Coffee  Wings/ Upscale  Bagel/  Seafood
Mouse | murgers Donut/
Coffee Bar sports Bar

= who Used TOOJAY'S DELBAKERY-RESTAURANT One or More Times past 30 days W WPB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used TOOIAY'S DEL-BAKERY-RESTAURANT One or... 31.4%

[ 422,952 21.4%

Casino Activities: Adults 18 or older

439,277 22.2%

227,298 11.5%
Er— ol
4.5%

5.3%
3.7%

i
LT 2.4%

Casinos visited past 12 months: Yes
uWPB

Sit-down restaurants used past 30 days: Too Jay's

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

# who Used TODJAY'S DELI-BAKERY-RESTAURANT One or More Times past 30 days ®WPB



CHICKEN & SEAFOOD

4.8% or 94,445 of WPB DMA Adults 18 or older Used BUD'S CHICKEN & SEAFOOD One or More Times past 30...
Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times past 30 days are 24.3% more

likely to have a 401K, 14.9% more likely to have an Auto Loan, 43.5% less likely to Invest/Trade Stocks Online,
36.8% more likely to pay with their Debit Car

“ﬁdlnvestments Owned: Adults 18 or older

401K Plan

725,474 7%

_ . - -
Ret )
; 7.0%
336,600 17.0%
5.4%
15.6%
5.1%
11%
5.7%
10.7%
; 7.7%
156,423 7.9%

1
529 Plan / College Savings Plan ?ﬁ% G5

IRA (I

Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

® who Used BUD'S CHICKEN & SEAFOOD One or More Times past 30days ®WPB

Financial Services Has and/or Uses: Adults 18 or older

Online Mobile

ﬂ
Ry

= m‘m il i
[ 1 [EETRR————

Home Auto Loan Money  Certificates of Personal Loan Studentloan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

Checking  Debitor ATM  Savings  Credit Card Online Bill

® who Used BUD'S CHICKEN & SEAFOOD One or More Times past 30 days =WPB

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Accountant .
7.9%
14.0%
6.2%
i & @
2.3%
3.8%
2.9%
3.6%
8.3%
1.6%

 who Used BUD'S CHICKEN & SEAFOOD One or More Times past 30 days
DMA

Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)
Estate Planning

Real Estate Agent

(*Past 12 Months)

Funeral pre-planning
uWPB
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'E'Past 3-Months Payment Methods Used: Adults 18 or older

12.7%
9.4%
- o
0.7%
Google Pay  Store Credit

Debit Card  MasterCard Cash App American

Venmo Apple Pay Discover  SquareCash Facebook Samsung Pay
Express. Card Messenger
# who Used BUD'S CHICKEN & SEAFOOD One or More Times past 30 days B WPB
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Quick service restaurants used past 30 days: Bud's Chicken & Seafood




5.9% or 116,452 of WPB DMA Adults 18 or older Used DUFFY'S SPORTS GRILL One or More Times past 30 days.
Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30 days are 32.5% more likely to
have a 401K, 17.3% more likely to have an Auto Loan, 71.% more likely to Invest/Trade Stocks Online, .% less

likely to pay with their Debit Card.

DUEEYY

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

v e
19.0%

336,600 17.0%

Money Market Funds m ]

Other (Crypto / NFTs / Metals, etc.)

Mutual Funds

h-hh-ﬂ'”'“ i
_-m._-:l—mm

10.7%
Second Home or Real Estate Property W s Savings  CreditCard  Online Mobile  Online Bill uune Auto Loan Certificates of Personal Loan Studentloan Refinanced  Home
Account Banking Banking Paying Manlm Deposit (CDs) Home  Improvement
529 Plan / College Savings Plan &33'?;% Aoehink. Mortgage L:a;._;'::;e
w who Used DUFFY'S SPORTS GRILL One or More Times past 30 days uWPB ® who Used DUFFY'S SPORTS GRILL One or More Times past 30 days = WPB

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
i 302 021 18.3%

Financial Planner
345,286 17.5%

Accountant
305,539 15.5%

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Estate Planning M
9.2%
Real Estate Agent r:“-ﬁ% : = o,
i 0% (*Past 12 Months) Zelle DebitCard MasterCard  Venmo  ApplePay  CashApp  American GooglePay StoreCredit  Discover  SquareCash  Facebook —Samsung Pay
Funeral pre-planning 1.6% Express Card Messenger
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Sit-down restaurants used past 30 days: Duffy's



4.2% or 83,277 of WPB DMA Adults 18 or older Used MILLER'S ALE HOUSE One or More Times past 30 days.
Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30 days are 26.6% more likely to

have a 401K, 120.4% more likely to have an Auto Loan, 37.% less likely to Invest/Trade Stocks Online, 29.3%
less likely to pay with their Debit Card.

“ﬁdlnvestments Owned: Adults 18 or older

401K Plan

725,474 36.7%

IRA(ndividua Retirement Accourt)
Stocks or Stock Options
Mutual Funds 17.0%
Money Market Funds m 15.6%
Bonds m 11.1%

Other (Crypto / NFTs / Metals, etc.) 1T

210,560

Financial Services Has and/or Uses: Adults 18 or older

6%
0% 24%  18% 2.3%

5.0% L2 2345 ol 3 3271 avel 33 23 £ 8 L7 0] RSN ettt SEINEEI
Second Home or Real Estate Property § 7.0% Checking  Debitor ATM  Savings  CreditCard  Online Motile  Online Bill Money  Certificates of Personal Loan Studentloan Refinanced  Home

D% Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
" . Account Mortgage Loan or Home

529 Plan / College Savings Plan T o 3% Fquity tom

» who Used MILLER'S ALE HOUSE One or More Times past 30 days =WPB ® who Used MILLER'S ALE HOUSE One or More Times past 30 days HWPB
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Reckppingos
—
345,286 17.5%
Online Investing / Stock Trading m
14.0%
Insurance Agent at a Local Office (not online) M ;’:”: . .
" 3.3%
Estate Planning ey 00 5% P04 g e

= 1a.3% 3.0% 36%

Real Extate pgent u 3.6% o i, e i - (i P

i 1.8% (*Past 12 Months) PayPal Zelle DebitCard Mastercard  Venmo  ApplePay  CashApp  American  GooglePay StoreCredit Discover  SquareCash  Facebook —Samsung Pay

Funeral pre-planning ! 16% Express Card Messenger
# who Used MILLER'S ALE HOUSE One or More Times past 30 days mWPB # who Used MILLER'S ALE HOUSE One or More Times past 30 days uWPB
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Sit-down restaurants used past 30 days: Ale House




5.4% or 106,403 of WPB DMA Adults 18 or older Used POLLO TROPICAL One or More Times past 30 days.
Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days are 38.3% more likely to have
a 401K, 55.4% more likely to have an Auto Loan, 17.6% less likely to Invest/Trade Stocks Online, 3.9% more

likely to pay with their Debit Card.

Pollofropical

CITRUS MARINATED CHICKEN

“’ﬁ‘ﬂ Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

A

Mutual Funds

Money Market Funds - z
11.8%
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5 6.6%
- 4.6%
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s 26300 b ORISR -]
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Savings Credit Card Online Mobile Online Bill

.9%
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529 Plan / College Savings Plan 7?'?;% Aoehink. Mortgage L:a;._;tm;e
» who Used POLLO TROPICAL One or More Times past 30 days mWPB ® who Used POLLO TROPICAL One or More Times past 30 days uWPB

Professional Services Used*: Adults 18 or older

Tax Preparation Service
9 362,021 18.3%

Financial Planner

'E'Past 3-Months Payment Methods Used: Adults 18 or older

345,286 17.5%
Accountant
305,539

Online Investing / Stock Tradil
g/ A 577,128

Insurance Agent at a Local Office (not online)

Estate Planni
.
3.5%
Real Estate Agent _ 3.6%

5 94% nms 10.1%

lm

Zelle DebitCard  MasterCard Venmo Apple Pay  Cash App American  Google Pay Store Credit  Discover  SquareCash  Facebook Samsung Pay

i 1.2% (*Past 12 Months)
Funeral pre-planning 1.6% Express Card Messenger
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2.8% or 55,310 of WPB DMA Adults 18 or older Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More...
Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times past 30 days are 26.3%
more likely to have a 401K, 63.% more likely to have an Auto Loan, 99.9% more likely to Invest/Trade Stocks

Online, 1.% less likely to pay with their Debi

Investments Owned Adults 18 or older

T——
Stocks or Stock Options
Mutual Funds -7 ;;9”
Money Market Funds - 1155.;2
Bonds 1 11.;2%
Other (Crypto / NFTs / Metals, etc.) M 220%)

Second Home or Real Estate Property f:;:’

Financial Services Has and/or Uses: Adults 18 or older

Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill

Account card Account Banking Banking Paying Market  Deposit (CDs)

i

Money  Certificates of Personal Loan Studentloan Refinanced Home

6.2%
24% 2.4%

—ﬂn‘m

Home  Improvement

529 Plan / College Savings Plan E’ 4:;6% Aooonk Mortgage L:“;ﬁ;':ﬂ“::“
w who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times past 30 days mWPB » who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times past 30 days u WPB
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
e
345,286 17.5%
eEmRE SDS 539 15.5%
Online Investing / Stock Trading W W%
Insurance Agent at a Local Office (not online) 21% 2
. r 10.8%
Estate Planning
. 3.8% 60%
Re 10.2% 1.1% 26% 3.5%
ol Ectutz pgant 3.6% 100 e P i P e
3.5% {*Past 12 Months) Zelle DebitCard MasterCard ~ Venmo ApplePay  CashApp  American Google Pay StoreCredit Discover  SquareCash  Facebook Samsung Pay

Funeral pre-planning 1.6%

® who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times past 30 days ™ WPB
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Sit-down restaurants used past 30 days: Too Jay's
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Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times past 30 days spend an average of 4 days,
0 hours, 32 minutes and 34 seconds each week with All Forms of Media.

79.1% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times past 30 days spend an avg. of 6 hours and 48
minutes each week listening to All Local AM/FM Radio, representing 5.6% of total time spent with all forms of Media.

X

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

74:42:56
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Quick service restaurants used past 30 days: Bud's Chicken & Seafood




CeTrTTT 81.8% of Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30 days spend an avg. of 8 hours and 16 minutes
each week listening to All Local AM/FM Radio, representing 7.2% of total time spent with all forms of Media.

Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30 days spend an average of 3 days, 21
MUPF S A2 wpn hours, 55 minutes and 5 seconds each week with All Forms of Media.

97.0%
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Sit-down restaurants used past 30 days: Duffy's




Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30 days spend an average of 3 days, 19
hours, 36 minutes and 17 seconds each week with All Forms of Media.

85.6% of Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30 days spend an avg. of 8 hours and 42 minutes
each week listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.

97.0%

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
74:42:56
Concurrent
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Sit-down restaurants used past 30 days: Ale House



Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days spend an average of 3 days, 14 hours,
. 1° 55 minutes and 57 seconds each week with All Forms of Media.
Pollogropical &

CITRUS MARINATED CHICKEN

75.6% of Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days spend an avg. of 9 hours and 17 minutes each
week listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Pollo Tropical



Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times past 30 days spend an average
of 3 days, 16 hours, 1 minutes and 55 seconds each week with All Forms of Media.

84.2% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times past 30 days spend an avg. of 7 hours
and 13 minutes each week listening to All Local AM/FM Radio, representing 6.9% of total time spent with all forms of Media.

TOOJAY"S

BELI - BAREAY - AUSTAURANT

B o7.0%
Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
Concurrent
usoge %: 53.1%
who Used TOOJAY'S DELF weB
BAKERY-RESTAURANT One or
% of Total More Times past 30 days
Weekly H:M:
Avg. Weekly
Hours:Minutes:
1"?
&
® who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times past 30 days
®
) = 3h f Everythi
WPB  OMA  Scarborough R2 2026: Aug25-Jul26  Qual Intab 84 WPB  DMA  Scarborough R22026: Aug25-Jul26  Qual Intab 2,542 HUbbofd S soela gl s
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. media that connects

Sit-down restaurants used past 30 days: Too Jay's



Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times past 30 days spend an average of 3 days,
2 hours, 7 minutes and 38 seconds each week with All Forms of Ad-Supported Media.

76.8% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times past 30 days spend an avg. of 6 hours and 34
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 6.8% of total time spent with all forms of Ad-Supported
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Quick service restaurants used past 30 days: Bud's Chicken & Seafood



Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30 days spend an average of 3 days, 4
hours, 16 minutes and 11 seconds each week with All Forms of Ad-Supported Media.

79.3% of Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30 days spend an avg. of 8 hours and 1 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.4% of total time spent with all forms of Ad-Supported Med
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Sit-down restaurants used past 30 days: Duffy's



Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30 days spend an average of 2 days, 23
hours, 37 minutes and 33 seconds each week with All Forms of Ad-Supported Media.

82.6% of Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30 days spend an avg. of 8 hours and 3 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported Media
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Sit-down restaurants used past 30 days: Ale House



Pollotropical

CITRUS MARINATED CHICKEN

| | Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days spend an average of 2 days, 20 hours,
wpn 30 minutes and 32 seconds each week with All Forms of Ad-Supported Media.
72.1% of Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days spend an avg. of 8 hours and 33 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Pollo Tropical




Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times past 30 days spend an average
of 2 days, 20 hours, 7 minutes and 40 seconds each week with All Forms of Ad-Supported Media.

77.1% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times past 30 days spend an avg. of 6 hours
and 9 minutes each week listening to Local Ad-Supported AM/FM Radio, representing 7.% of total time spent with all forms of Ad-Sup
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Sit-down restaurants used past 30 days: Too Jay's




Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times past 30 days spend an
average of 10 hours and 35 minutes each day with All Forms of Ad-Supported Media. 76.8% listen to
Local AM/FM Radio for an avg. of 56.4 minutes/day.(Local Radio delivers 6.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Quick service restaurants used past 30 days: Bud's Chicken & Seafood



Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30 days spend an

average of 10 hours and 53 minutes each day with All Forms of Ad-Supported Media. 79.3% listen to
Local AM/FM Radio for an avg. of 68.8 minutes/day.(Local Radio delivers 8.4% of Time with Ad-Supporte

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30 days spend an average
of 10 hours and 13 minutes each day with All Forms of Ad-Supported Media. 82.6% listen to Local
AM/FM Radio for an avg. of 69.1 minutes/day.(Local Radio delivers 9.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Polmpical'

CITRUS MARINATED CHICKEN

W

Radio for an avg. of 73.4 minutes/day.

| Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days spend an average of 9
hours and 47 minutes each day with All Forms of Ad-Supported Media. 72.1% listen to Local AM/FM

(Local Radio delivers 9.% of Time with Ad-Supported Media.)
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| Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times past 30 days

I

spend an average of 9 hours and 43 minutes each day with All Forms of Ad-Supported Media. 77.1%
listen to Local AM/FM Radio for an avg. of 52.8 minutes/day.(Local Radio delivers 7.% of Time with Ad-Su

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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CHICKEH & SEAFOOD
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m who Used BUD'S CHICKEN & SEAFOOD One or More Times past 30 days

- 72,575 or 76.8% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times
past 30 days listen to Ad-Supported Local AM/FM Radio for an average of 56.4 minutes every day
representing 43.7% of all time spent daily with Ad-Supported Audio.
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- 92,394 or 79.3% of Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30

days listen to Ad-Supported Local AM/FM Radio for an average of 68.8 minutes every day
representing 40.2% of all time spent daily with Ad-Supported Audio.
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- 68,762 or 82.6% of Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 69.1 minutes every day
representing 42.9% of all time spent daily with Ad-Supported Audio.
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- 76,758 or 72.1% of Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 73.4 minutes every day representing
35.2% of all time spent daily with Ad-Supported Audio.
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- 42,651 or 77.1% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More
Times past 30 days listen to Ad-Supported Local AM/FM Radio for an average of 52.8 minutes every
day representing 36.4% of all time spent daily with Ad-Supported Au
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past 30 days listen to Ad-Supported Local AM/FM Radio for an average of 56.4 minutes every day

l 72,575 or 76.8% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times
wpn representing 43.7% of all time spent daily with Ad-Supported Audio.
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days listen to Ad-Supported Local AM/FM Radio for an average of 68.8 minutes every day

92,394 or 79.3% of Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30
wpn representing 40.2% of all time spent daily with Ad-Supported Audio.
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' 68,762 or 82.6% of Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30
wpn days listen to Ad-Supported Local AM/FM Radio for an average of 69.1 minutes every day

representing 42.9% of all time spent daily with Ad-Supported Audio.
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listen to Ad-Supported Local AM/FM Radio for an average of 73.4 minutes every day representing
35.2% of all time spent daily with Ad-Supported Audio.
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42,651 or 77.1% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More
Times past 30 days listen to Ad-Supported Local AM/FM Radio for an average of 52.8 minutes every
day representing 36.4% of all time spent daily with Ad-Supported Au
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Sit-down restaurants used past 30 days: Too Jay's




[ 72,575 or 76.8% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times past 30
days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Classic Rock, News/Talk/Information, and Urban AC.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 92,394 or 79.3% of Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Classic Rock, Country, and News/Talk/Information.
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MILLER'S

ALE-HOUSE

[ 68,762 or 82.6% of Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30 days

listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock,
News/Talk/Information, Country, and Classic Hits.
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Po(mpicaf

CITRUS MARINATED CHICKEN

[ 76,758 or 72.1% of Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days listen
U to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
| Contemporary Hit Radio, Classic Rock, and Urban AC.
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. 42,651 or 77.1% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times
past 30 days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary,
Urban AC, Classic Hits, Classic Rock, and Urban Contemporary.
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Avg. Week A‘L"!..':gfo (Persons & % Reach): Adults 18 or older
Non-Premium Cable TV... m =

Local TV Stations

Amazon Prime/IMDb/FireTV
Netflix

YouTube Video

Roku + The Roku Channel
TikTok
AppleTV+fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV {(any Hulu)
Paramount+

Peacock

Premium Cable TV Networks
Disney+

= who Used BUD'S CHICKEN & SEAFOOD One or More Times past 30 days

63,799 or 67.6% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times
past 30 days watch Ad-Supported Local TV Stations for an average of 120.3 minutes every day
representing 28.7% of all time spent daily with Ad-Supported Video.
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DUFFYY

Avg. Week A‘L"!.,'H,eo (Persons & % Reach): Adults 18 or older
Non-Premium Cable TV... m 3

Local TV Stations

Amazon Prime/IMDb/FireTV
Netflix

YouTube Video

Roku + The Roku Channel
TikTok
AppleTV+fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV {(any Hulu)
Paramount+

Peacock

Premium Cable TV Networks
Disney+

= who Used DUFFY'S SPORTS GRILL One or More Times past 30 days

86,012 or 73.9% of Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30
days watch Ad-Supported Local TV Stations for an average of 99.9 minutes every day representing
24.1% of all time spent daily with Ad-Supported Video.
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64,612 or 77.6% of Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30
days watch Ad-Supported Local TV Stations for an average of 101. minutes every day representing
26.4% of all time spent daily with Ad-Supported Video.
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57,436 or 54.% of Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days
watch Ad-Supported Local TV Stations for an average of 100.6 minutes every day representing 29.4%
of all time spent daily with Ad-Supported Video.

Polmpical’
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Avg. Week AH Video (Persons & % Reach): Adults 18 or older
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35,870 or 64.9% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More
Times past 30 days watch Ad-Supported Local TV Stations for an average of 132.6 minutes every day
representing 33.5% of all time spent daily with Ad-Supported Video
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CHICKEN & SEAFOOD

past 30 days watch Ad-Supported Local TV Stations for an average of 120.3 minutes every day

w B 63,799 or 67.6% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times
P representing 28.7% of all time spent daily with Ad-Supported Video.
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Quick service restaurants used past 30 days: Bud's Chicken & Seafood



86,012 or 73.9% of Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30
WPB days watch Ad-Supported Local TV Stations for an average of 99.9 minutes every day representing

DUFFYS

| sPORTS GRILL |

24.1% of all time spent daily with Ad-Supported Video.
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64,612 or 77.6% of Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30
days watch Ad-Supported Local TV Stations for an average of 101. minutes every day representing
26.4% of all time spent daily with Ad-Supported Video.
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57,436 or 54.% of Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days
w,n watch Ad-Supported Local TV Stations for an average of 100.6 minutes every day representing 29.4%
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of all time spent daily with Ad-Supported Video.
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35,870 or 64.9% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More
Times past 30 days watch Ad-Supported Local TV Stations for an average of 132.6 minutes every day
representing 33.5% of all time spent daily with Ad-Supported Video
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' 63,799 or 67.6% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times
past 30 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning,
Local News - Evening, Sports, Movies, Comedies, and Game Shows.
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' 86,012 or 73.9% of Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30

DUEEYS

days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Local News - Morning, Game Shows, Comedies, and Movies.
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' 64,612 or 77.6% of Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Dramas, Local News -
Evening, Local News - Morning, Movies, and Court Shows.
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| 57,436 or 54.% of Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies, Local
News - Evening, Game Shows, and Local News - Morning.
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Quick service restaurants used past 30 days: Pollo Tropical



| 35,870 or 64.9% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More
Times past 30 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News -
Evening, Sports, Comedies, Game Shows, Movies, and National/Network New
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Sit-down restaurants used past 30 days: Too Jay's



CHICKEN & SEAFOOD

74,992 or 79.4% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times
past 30 days use Ad-Supported Social Media for an average of 197.7 minutes every day representing
31.5% of all time spent daily with Ad-Supported Digital Media.
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DUFFYS

| SPORTS GRILL |

84,332 or 72.4% of Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30
days use Ad-Supported Social Media for an average of 147.7 minutes every day representing 23.2%
of all time spent daily with Ad-Supported Digital Media.
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62,993 or 75.6% of Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30
days use Ad-Supported Social Media for an average of 150.1 minutes every day representing 28.1%
of all time spent daily with Ad-Supported Digital Media.
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99,196 or 93.2% of Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days
use Ad-Supported Social Media for an average of 252. minutes every day representing 34.6% of all
time spent daily with Ad-Supported Digital Media.
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Avg. Week Allmg_{gitai (Persons & % Reach): Adults 18 or older
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47,458 or 85.8% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More
Times past 30 days use Ad-Supported Social Media for an average of 147. minutes every day
representing 25.% of all time spent daily with Ad-Supported Digital Media.
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CHICKEN & SEAFOOD

74,992 or 79.4% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times
past 30 days use Ad-Supported Facebook for an average of 79.3 minutes every day representing
40.1% of all time spent daily with Ad-Supported Social Media.
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UEFYS

SPOIYS GRILL

time spent daily with Ad-Supported Social Media.

84,332 or 72.4% of Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30
days use Ad-Supported Facebook for an average of 57.4 minutes every day representing 38.9% of all
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Sit-down restaurants used past 30 days: Duffy's



62,993 or 75.6% of Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30

days use Ad-Supported Facebook for an average of 63. minutes every day representing 42.% of all
time spent daily with Ad-Supported Social Media.
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Pollofropical

CITRUS MARINATED CHICKEN

Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg Day All social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
Instagram
YouTube Video
TikTok
Linkedin
Reddit
WhatsApp

X

Pinterest

Others(Rumble, Threads,...

Snapchat

Blogs/Message Boards (read...

tumblr

80,880 or 76.% of Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days
use Ad-Supported Facebook for an average of 99.3 minutes every day representing 39.4% of all time
spent daily with Ad-Supported Social Media.
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40,280 or 72.8% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More
Times past 30 days use Ad-Supported Facebook for an average of 63.2 minutes every day
representing 43.% of all time spent daily with Ad-Supported Social Media.
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74,992 or 79.4% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times
past 30 days use Ad-Supported Facebook for an average of 79.3 minutes every day representing
40.1% of all time spent daily with Ad-Supported Social Media.

CHICKEH & SEAFOOD
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days use Ad-Supported Facebook for an average of 57.4 minutes every day representing 38.9% of all

84,332 or 72.4% of Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30
wpn time spent daily with Ad-Supported Social Media.
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62,993 or 75.6% of Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30
days use Ad-Supported Facebook for an average of 63. minutes every day representing 42.% of all
time spent daily with Ad-Supported Social Media.
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80,880 or 76.% of Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days
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40,280 or 72.8% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More
wpn Times past 30 days use Ad-Supported Facebook for an average of 63.2 minutes every day

representing 43.% of all time spent daily with Ad-Supported Social Media.

0,
Weekly 7, go; 75.0% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
"Share of Ad-Supported Social Media"

= N

48.7% who Used TOOJAY'S DELI- WPB
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or More Times past 30 days

% of Weekly
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36.4%

30.1%

26.5%
23.1%

256 0
= 18.9%
152%  14.9%
. 2.6%

9.7%
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Reached:

4.4%
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Daily Minute

U:il:|vg Ad':Sup’ported Boards (read

® who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times past 30 days

25,108 962,948

11,770 719,790 19,271 506,071

3,459 299,743
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Sit-down restaurants used past 30 days: Too Jay's



7o Pa\e
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CHICKEN & SEAFOOD

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,646;
Social Media: 4,686; Local Radio: 4,464; Non-Prem. Cable: 2,546; Local TV: 1,999 reaching
Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times pas
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Quick service restaurants used past 30 days: Bud's Chicken & Seafood




| SPORTS GRILL |

DUEFYY e PR

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,683; Local
Radio: 5,781; Social Media: 5,139; Non-Prem. Cable: 3,182; Local TV: 2,575 reaching
Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 3
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Sit-down restaurants used past 30 days: Duffy's




Wr 1_3

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 5,030; Local
Radio: 4,241; Social Media: 3,794; Non-Prem. Cable: 2,482; Local TV: 1,892 reaching
Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30
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Sit-down restaurants used past 30 days: Ale House




Pollofropical

CITRUS MARINATED CHICKEN

e

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,437;
Social Media: 6,017; Local Radio: 4,793; Non-Prem. Cable: 2,609; Local TV: 2,017 reaching
Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days
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Times past 30 days
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Quick service restaurants used past 30 days: Pollo Tropical




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,772;

TOOJAY"S _/JJ_IJ Social Media: 2,956; Local Radio: 2,678; Non-Prem. Cable: 1,576; Local TV: 1,144 reaching

Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More T

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used TOOJAY'S DELI-BAKERY-
RESTAURANT One or More Times past 30 days
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78,992 or 83.6% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times
past 30 days spend an average of 41.1 minutes per day driving, seeing Billboards and Signs. 64.2%
Listen to Local Radio Stations Out-of-Home for an average of 34.2 mi

Top-laraut-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out—of -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{average week] Tatal persans:  Time spent:
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Quick service restaurants used past 30 days: Bud's Chicken & Seafood



DUEFYY

| SPORTS GRILL |

108,200 or 92.9% of Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30
days spend an average of 58.8 minutes per day driving, seeing Billboards and Signs. 66.3% Listen to
Local Radio Stations Out-of-Home for an average of 41.7 minu

Top-13 Out—of-Home Media (Persons & % Reach): Adults 18 or older

{average week] Total Persans:  Time spent:
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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77,630 or 93.2% of Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30
days spend an average of 67.9 minutes per day driving, seeing Billboards and Signs. 69.% Listen to
Local Radio Stations Out-of-Home for an average of 41.9 minutes/

Top-13 Out-of-Home Media (Persons &% Reach}: Adults 18 or older
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Pollogropical

CITRUS MARINATED CHICKEN

96,860 or 91.% of Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days
spend an average of 66.2 minutes per day driving, seeing Billboards and Signs. 60.3% Listen to Local
Radio Stations Out-of-Home for an average of 44.5 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach}: Adults 18 or older
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52,506 or 94.9% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More
Times past 30 days spend an average of 45.8 minutes per day driving, seeing Billboards and Signs.
64.5% Listen to Local Radio Stations Out-of-Home for an average of

Top-13‘ Out-of-Home Media (Persons & % Reach): Adults 18 or older

{average week] Tatal Persans:  Time spent:
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CHICKEN & SEAFOOD

78,992 or 83.6% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times past 30
days spend an average of 41.1 minutes per day driving, seeing Billboards and Signs representing 29.4% of
all Time Spent with Ad-Supported Qut-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Quick service restaurants used past 30 days: Bud's Chicken & Seafood




[ sPORTS GRILL |

108,200 or 92.9% of Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30 days

M“P]P s . “Pn spend an average of 58.8 minutes per day driving, seeing Billboards and Signs representing 39.% of all Time

Spent with Ad-Supported Qut-of-Home Media.
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Sit-down restaurents used past 30 days: Duffy's



77,630 or 93.2% of Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30 days
spend an average of 67.9 minutes per day driving, seeing Billboards and Signs representing 43.2% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Sit-down restaurants used past 30 days: Ale House



96,860 or 91.% of Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days spend an
pouoimp‘cal' wpn average of 66.2 minutes per day driving, seeing Billboards and Signs representing 36.9% of all Time Spent
CITRUS MARINATED CHICKEN Wlth Ad-Supported Out—of—Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Quick service restaurants used post 30 days: Polio Tropical



52,506 or 94.9% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times

wpn past 30 days spend an average of 45.8 minutes per day driving, seeing Billboards and Signs representing
36.6% of all Time Spent with Ad-Supported Out-of-Home

TOOJAY'S

OULI - BAREAT - REBTAVRANT
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Sit-down restaurants used past 30 days: Too Jay's



CHICKEN & SEAFOOD

78,992 or 83.6% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOOD One or More Times
past 30 days spend an average of 41.1 minutes per day driving an average of 23.9 miles each day
and are 170.7% more likely to use Lake Worth Road than the Metro avera

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Bud's Chicken & Seafood

Top-26 Employment Zip Codes: Adults 18 or older
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DUFFYY

SPORTS GRILL

108,200 or 92.9% of Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30
days spend an average of 58.8 minutes per day driving an average of 34.2 miles each day and are
143.6% more likely to use Atlantic Avenue than the Metro average

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Sit-down restaurants used past 30 days: Duffy's

Top-26 Employment Zip Codes: Adults 18 or older

33406 [ — 7.60%
33401 [{OUTI— 696%
33413 [GOSE— 413%
33434 (HUIOTI—— 3.50%
33401 PR 2o
33436 PN naew o
33480 M 2.64%
33462 M 2.13%

33431 RO 185%

33403 PO 1.72%

33400 IR 0

33309
33411
34986
34953
33469
33445
33458 X
33410
33404
33428 [P0 Lo
33444
33461
33472
33426
33405

® Share of Everything
for Anything




77,630 or 93.2% of Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30
days spend an average of 67.9 minutes per day driving an average of 39.5 miles each day and are
326.6% more likely to use Indiantown Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-95

uUs1

Military Trail
Northlake Blvd

US 441

PGA Blvd

Florida Turnpike
Indiantown Road
Congress Avenue
Donald Ross Road
Atlantic Avenue
Boynton Beach Road
Palm Beach Lakes Blvd
Gateway Blvd
Linton Blvd

45th Street

Glades Road
Hypoluxo Road
Okeechobee Blvd
Port St Lucie Blvd
Southern Blvd

Blue Heron Bivd
Lake Worth Road
Forest Hill Blvd

St Lucie West Blvd
US 710/Beeline Highway

9 83.3%
1,205,036 65.5%
64.2%
46.9%
54.9%
39.1%
36.7%
12.2%
.1
613,703 31.1%
33.8%
13.9%

™ ™
565,232 28.6%

32.6%

7.6%

B
539,522 27.3%
w 25.8%
8.5%
W 25.7%
11.9%
16.5%
305,809 15.5%
9.5%
b3 oo ik
11.3%
11.2%
EEENZI 12.1%
IR
265,972 13.5%

12.9%
23.5%

464 490
7
264,892 13.4%
S i

20.3%
182 649N I
- 9.6%

384,613 19.5%
9.4%
331 040 19.3%

13.3%
o
119, % V9

Avg. Hours+Minutes/day Driving:
Adults 18 or older

Avg. Miles/Day 0
Driving; —p» 2

9.2
wha Used MILLER'S ALE wPB
HOUSE One or More Times
past 30 days

33458
33436
34997
33426
33418
34953
33446
33437
33413
34945
33498
33469
34983
33467
33448

1

L 2.06%

|

2.93%

2.61%

i

£ 1.35%

5.25%
1.39%

.2
79,214 4.01%

4.70%

]

8%
4.36%

3.91%

ST 2.50%
Fom e
% 327%
B

2.83%
58%

2.1
B
e

!"I

2.55%
9.35%
2.22%

g 7%
E 1.77%
T 1.40%
-46%

Top-26 Residential Zip Codes: Adults 18 or older

15.68%

7.55%

6.53%
5.97%

= who Used MILLER'S ALE HOUSE One or More Times past 30 days =WPB

wpPB DMA Scarborough R2 2026: Aug25-Jul26 Qual intab 97
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Sit-down restaurants used past 30 days: Ale House

Top-26 Employment Zip Codes: Adults 18 or older
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Polmpical'

CITRUS MARINATED CHICKEN

96,860 or 91.% of Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days
spend an average of 66.2 minutes per day driving an average of 38.5 miles each day and are 83.2%
more likely to use State Road 70 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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52,506 or 94.9% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More
Times past 30 days spend an average of 45.8 minutes per day driving an average of 26.7 miles each
day and are 78.4% more likely to use Atlantic Avenue than the Metr

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

Us1

1-95

Florida Turnpike
Military Trail
Congress Avenue
Port St Lucie Blvd
Atlantic Avenue
PGA Blvd
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Boynton Beach Road
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Southern Blvd
Forest Hill Blvd
Gateway Blvd
Glades Road
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Donald Ross Road
45th Street

State Road 70

US 710/Beeline Highway
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Top-26 Residential Zip Codes: Adults 18 or older

Sit-down restaurants used past 30 days: Too Jay's

Top-26 Employment Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Bud's Chicken & Seafood



Top Residential Zip Codes: (Adults 18 or older who Used DUFFY’S SPORTS GRILL One or More Times past 30 days) M
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Sit-down restaurants used past 30 days: Duffy's



Top Residential Zip Codes: (Adults 18 or older who Used MILLER’S ALE HOUSE One or More Times past 30 days)
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Sit-down restaurants used past 30 days: Ale House




Top Residential Zip Codes: (Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days) R
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. 25,552 or 27.1% of Adults 18 or older who Used BUD'S CHICKEN & SEAFOQOD One or More Times
past 30 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.3 minutes every day
representing 25.5% of all time spent daily with All forms of Print

Avg. Week All Print Media (Persons & % Reach):‘ Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

Magatines

All Local Weekly Newspapers

USA Today (Daily)

= who Used BUD'S CHICKEN & SEAFOOD One or More Times past 30 days

”
—
P ——, e

m Avg. Hours+Minutes/day with All
g m Print Media: Adults 18 or older
m e

EEE A WIS ECEEEN
mm—-

who Used BUD'S CHICKEN &
SEAFOOD One or More Times
past 30 days

mWPB

New York Times

Local Daily (Daily)

Newspaper(s) (Sunday) ) 7.9
102

Local Daily
Newspaper(s)
New York Times USA Today (Daity) (Daily+Sunday)
(Daily+Sunday) 7.8 73

Direct Mail
Advertising
New York Times Newspaper{s) | (excluding [
{Sunday) Magazines (Daily Catalogs) 5
110 9.0 6.9 6.7 4.3

Local Daily

New York Times
{sunday)
129

\Wall Sereetdournal | New York Times
(Daily) (Daily)
9.1 86

Local Daily
Newspaper(s)
. (Daily+Sunday) Magazines
New York Times 85 8.2
(Daity+Sunday)
10.7

Direct Mail
Advertising  Catalogs

Local Daily
a0

Newspaper(s) (excluding
(Daity Catalogs)

USA Today (Daily)
9.6 79 7.0 AlL..

= who Used BUD'S CHICKEN & SEAFOOD One

or More Times past 30 days
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Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 18 or older Avg.

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Joual (Daily)

Magazines

All Local Weekly Newspapers

USA Today (Daily)

Books

WrB
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M-;H—"-
S T
(e | 5o
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New York Times. 79 78
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Wall Street Journal (Daily)
10.2 8.3 6.9 6.7

New York Times
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Local Daily
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(Sunday)
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Wall Street

USA Today (Daily) Journal (Daily}
9.6 9.1

Local Daily
Newspaper(s)
(Daily
79

Magazines

Local Daily Newspapers}
(Daily+Sunday)
85

Direct Mail Advertising (excluding
Catalogs)
7.0
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. 34,522 or 29.6% of Adults 18 or older who Used DUFFY'S SPORTS GRILL One or More Times past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day

M]ms representing 31.8% of all time spent daily with All forms of Print Med
Avg. Week All Print Medra (Persons & % Reach): Ad ults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)
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New York Times {Daily+Sunday) m 6.0 m < oo
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New York Times (Sunday) m W Avg. Hours+Minutes/day with All m — = Newipepsiie)
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i St-eet ew York Times
New York Times (Daily) M 4.6% m ridipiien 85 8.2

10.7

Wall Street Journal (Daily)
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usa Today (naiy) | AT R 305 2.1%
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Sit-down restaurants used past 30 days: Duffy's



. 24,151 or 29.% of Adults 18 or older who Used MILLER'S ALE HOUSE One or More Times past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.8 minutes every day representing
24.6% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)
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Wall Street Journal (Daily)
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USA Today (Daily)
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Advertising
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Newspaper(s)
. (Daily+Sunday) Magazines
New York Times 85 8.2
(Daity+Sunday)
10.7

Direct Mail
Advertising  Catalogs

4.0

Local Daily
New York Times Newspaper(s) (excluding
{sunday) USA Today (Daily) {Daily Catalogs)

129 9.6 79 7.0 Al
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Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 18 or older

% rmefﬂ

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Joual (Daily)

Magazines

All Local Weekly Newspapers

USA Today (Daily)
Books
wrB DMA
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older,

<

LS

g. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
USA Today (Daily) | (Daily+Sunday)
New York Times 85 7.8
[Sunday)
110

Local Daily Newspaper(s)
(Daily
76

Wall Street Journal (Daily)

Local Daily
Newspaper(s)
{Sunday)

Direct Mail Advertising Magazine

(excluding Catalogs) s

New York Times (Daily)
10.6 88 75 6.6

Wall Street
USA Today (Daily) Journal (Daily}
New York Times 9.6 9.1
(Sunday)
129

Local Daily
Newspaper(s)
(Daily
79

Magazines

Local Daily
Mewspaper(s)
(Sunday)

Local Daily Newspapers}
(Daily+Sunday)

Direct Mail Advertising (excluding
Catalogs)
119 85 7.0
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Polmpical'

CITRUS MARINATED CHICKEN

. 25,005 or 23.5% of Adults 18 or older who Used POLLO TROPICAL One or More Times past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.1 minutes every day representing
24.9% of all time spent daily with All forms of Print Media.

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

Magatines

All Local Weekly Newspapers

USA Today (Daily)

m_!!ﬂ
B ———

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

e VT —
6.3% or More Times past 30 days
58 795 - 3.
uwho Used POLLO TROPICAL One or More Times past 30 days mWPB
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12.1 7.0 6.7 4.0

\Wall Sereetdournal | New York Times
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9.1 86

Local Daily
Newspaper(s)
. (Daily+Sunday) Magazines
New York Times 85 8.2
(Daity+Sunday)
10.7

Direct Mail
Advertising  Catalogs

Local Daily
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New York Times Newspaper(s) (excluding
{sunday) USA Today (Daily) {Daily Catalogs)
129 9.6 79 7.0 Al

= who Used POLLO TROPICAL One or More

Times past 30 days = WPB

Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Joual (Daily)

Magazines

All Local Weekly Newspapers

USA Today (Daily)
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wrB DMA
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Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Avg. Hours+Minutes/day with Ad- =
Supported Print Media: Adults 18 or older, m

Local Daily Newspaper(s)
{Sunday)

o9 New York Times

(Daily) Magazines
8.1 75
New York Times
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Newspaper(s)
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7.1

Wall Street Journal (Daily)
84
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Daity
Newspap
Direct Mail Adverti er(s)
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7.0 67

USA Today {Daily)

Wall Street
Journal (Daily)
9.1

USA Today (Daily)
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New York Times
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129

Local Daily
Newspaper(s)
Magazines (Daily
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Newspaper(s) Local Daily Newspaper(s)  Direct Mail Advertising (excluding
(Sunday) (Daily+Sunday) Catalogs)
119 85 7.0
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. 18,264 or 33.% of Adults 18 or older who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More

Times past 30 days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10. minutes
every day representing 29.% of all time spent daily with All forms of

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

Magatines

All Local Weekly Newspapers

USA Today (Daily)
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Print Media: Adults 18 or older
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USA Today (Daily)
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"Advertising Actions"”
P18+ who Used BUD'S CHICKEN & SEAFOOD One or More Times in the past 30 days

=

L) g\©
e 7,

CHICKEN & SEAFOOD

(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 756,2'58 ; 38.3%

Websites 673,568 34.1%
DirectMail el s

Cable TV Networks et T

Local AM/FM Radio 273,067 TSEv

Local Broadcast TV 288,956 i =t : ;

Newspapers grsm 9.5%
Billboards g 47,530 e

= P18+ who Used BUD'S CHICKEN & SEAFOOD One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
= P18+ WESTPALM BEACH AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Quick service restaurants used past 30 days: Bud's Chicken & Seafood
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UFFYS

SPORTS GRILL

WPE

Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Video Streaming Services

Local Broadcast TV

"Advertising Actions"”

P18+ who Used DUFFY'S SPORTS GRILL One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

673,568 34.1%
756,258 38.3%

565,986 28.6%

478,240 24.2%
323,413 16.4%

283,011 14.3%

288,956 14.6%

Local AM/FM Radio

273,067 13.8%

Podcasts
Newspapers
Billboards

Audio Streaming Services

WESTPALMBEACH DMA Scarborough R2 2026: Aug25-Jul26  Qual Intab: 167

195,022 )

186,721 9.5%

WEST PALM BEACH
147,530 7.5%

188,892 9.6%
u P18+ who Used DUFFY'S SPORTS GRILL One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
= P18+ WEST PALM BEACH AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

2 )

Share of Everything

.
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Sit-down restaurants used past 30 days: Duffy's



7 PB "Advertising Actions"”

P18+ who Used MILLER'S ALE HOUSE One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Direct Mail

Social Media
Websites
Broadcast, Cable, & Sat TV
Local Broadcast TV
CaBta TV Nabivoila
Local AM/FM Radio  ghoutes e

Video Streaming Services

283,011

Audio Streaming Services
Podicasts
Billboards
Newspapers

= P18+ who Used MILLER'S ALE HOUSE One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ WEST PALM BEACH AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Sit-down restaurants used past 30 days: Ale House



e s - "Advertising Actions"
poliofropical 1 W\J P18 &
. P18+ who Used POLLO TROPICAL One or More Times in the past 30 days

(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media g=etemn 38.3% |

Websites 673,568 34.1%

Direct Mail 565,986 28.6%

Broadcast, Cable, & Sat TV

478,240 24.2%

Video Streaming Services 285,011 14.3%

Cable TV Networks 323,413 16.4%

Local AM/FM Radio

273,067

Podcasts 105,022

w
w

]
X

Audio Streaming Services g 9.6%

Local Broadcast TV 288,956 14.6%

Billboards JS883E 8.3 WEST PALM BEACH-BOCA RATON

Newspapers

186,721 9.5%
H P18+ who Used POLLO TROPICAL One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ WESTPALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Quick service restaurants used past 30 days: Pollo Tropical



"Advertising Actions"”

P18+ who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times in the past 30
days (Shopped/Visited/Bought past 3mos Due to Ads on %)

‘ TOOJAY"S

Direct Mail geeien 28.6%
Websites 673,568 . 34.1%
Social Media - E

38.3%

Broadcast, Cable, & Sat TV 478,240 24.2%

Cable TV Networks petepme "~ 16.4%

Local Broadcast TV 288,056 14.6%

Local AM/FM Radio

273,067 13.8%

Video Streaming Services 208,001 e

Billboards

’fﬂl‘

147,530

0
[0

Newspapers graemm 9.5%

Audio Streaming Services 188"';;;2 e WEST PALM BEACH

Podcasts

T

195,022 9.9%
= P18+ who Used TOOJAY'S DELI-BAKERY-RESTAURANT One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ WEST PALM BEACH AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Sit-down restaurants used past 30 days: Too Jay's



